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Dear Students,
We welcome your interest in entrepreneurship programs at the McDonough School of 

Business and hope you find this brochure helpful as an introduction to our initiatives.

As you will see, we offer a wide range of programs for you to participate in. As students, 

you will have the opportunity to: 

• Enroll in a First Year Seminar in entrepreneurship;

• Solve a challenge for a local nonprofit organization; 

• Apply to the Compass Fellows Program;

• Participate in the Entrepreneurship Fellows Program; and

• Design your own business plan in the Hoya Challenge.

Our diverse opportunities in entrepreneurship will provide you the experience you need 

to find innovative, creative, and collaborative solutions to real challenges, start your 

own ventures, and contribute to both nonprofit and for-profit organizations.

We look forward to welcoming you to our entrepreneurship community at 

Georgetown’s McDonough School of Business.

           —NoReaN R. ShaRpe, Undergraduate dean



Georgetown’s 
McDonough 
School of Business 
Entrepreneurship 
Initiative

Student Entrepreneurship Organizations 

Georgetown University’s McDonough School 

of Business offers many opportunities for 

aspiring entrepreneurs. In addition to the courses 

and programs described in this brochure, the 

McDonough School of Business Entrepreneurship 

Initiative brings to campus a multitude of 

successful entrepreneurs and business leaders who 

share their experience and ideas with Georgetown 

students at special events. Whether you want to 

implement a business idea or learn how to be 

entrepreneurial, Georgetown will provide you 

with the tools and resources you need.

Pictured is Professor John Mayo, executive director of the school’s Center for Business and Public Policy.



First Year Seminar
Entrepreneurship: A Habit of Mind and Community

ASSoCIATe PRoFeSSoR eLAINe RoMANeLLI

This entrepreneurship course examines the origins and 

outcomes of entrepreneurship in society. Why do some 

people, some regions, and even some nations routinely 

generate sparks of entrepreneurial energy that sustain 

economic growth and technological development over 

long time periods while others do not? 

Students explore this question through the insights of economists, 

sociologists, architects, and journalists who have investigated the 

transformative power of people, cultures, and resources toward the creation 

of new organizations and new industries. The seminar enriches students’ 

thinking about how, when, and where new businesses form. This seminar is 

important to aspiring entrepreneurs and to rising business and civic leaders. 

The First Year Seminar is an exciting way for business students to think about 

important issues in business and achieve intellectual and personal growth. 

The program includes a lecture series and a case competition that addresses 

current business challenges facing a nonprofit organization in Washington, D.C. 

SeLeCTeD ReADINGS

Richard Florida, The Rise of the 

Creative Class: And How It’s 

Transforming Work, Leisure, 

Community, and Everyday Life

Malcolm Gladwell, Outliers: The Story 

of Success

Jane Jacobs, The Economy of Cities

Josh Lerner, Boulevard of Broken 

Dreams: Why Public Efforts to Boost 

Entrepreneurship Have Failed — and 

What to Do About It

Anna Lee Saxenian, Regional 

Advantage: Culture and Competition 

in Silicon Valley and Route 128

Muhammad Yunus, Banker to the Poor



The McDonough School of Business Entrepreneurship Initiative is designed to inspire 

students to be entrepreneurial, teach them the lessons learned by others, provide them with 

useful resources, and help them create a better future.  —Jeff Reid, director, entrepreneurship initiative

Pictured is Professor John Mayo, executive director of the school’s Center for Business and Public Policy.



Entrepreneurship 
Fellows Program Compass Fellows Program 

The Entrepreneurship Fellows Program is designed 
to help students understand their personal 
entrepreneurial aptitude, learn lessons from 
entrepreneurial mentors and faculty, bond with their 
entrepreneurial peers and experienced mentors, 
and be equipped to pursue an entrepreneurial 
career in new or existing organizations.

PRoGRAM ReqUIReMeNTS
• Foundations of Entrepreneurship (3 credits)
• Implementing the Entrepreneurial Plan  

(3 credits)
• Entrepreneurial Practicum (3 credits, including at 

least 120 hours of an internship) 
• Hoya Challenge Business Pitch Competition
• Optional global entrepreneurship component 

Students are eligible to apply during their 
sophomore year. The selection is made in the 
spring for the first cohort starting in the fall.

The Compass Fellows Program is a competitive, student-driven 
initiative that enables select freshmen to become entrepreneurs 
through a unique social business training course. 

The Compass Fellows Program was founded at Georgetown’s 
McDonough School of Business in 2009 by two Georgetown 
business students who since have expanded the program to include 
students at several other business schools. Fellows engage in 
weekly modules, team-building exercises, workshops, and social 
business simulations, all of which challenge participants to think 
creatively and develop innovative solutions to change the world.

The Compass Fellows Program offers:

• Mentorship from entrepreneurs in the community  
and former fellows;

• Interaction with CEOs, authors, and startup innovators;
• Access to funding to launch your own social business ventures;
• Access to internship opportunities; and
• A chance to change the world through social 

entrepreneurship. 



Hoya Challenge: An Entrepreneurship Business Plan Competition
The Hoya Challenge is a program that helps entrepreneurial 
students come together and fosters the creation of valuable 
businesses. Through workshops covering topics such as 
idea assessment, business planning, and presentation 
coaching, students learn the skills necessary to bring their 
ideas to fruition. Feedback from faculty, mentors, and the 
alumni/business community helps teams prepare for the final 
competition. Students do not have to know a lot about business 
planning to participate — they will learn from the process.

Designed to inspire interest in entrepreneurship, the Hoya 
Challenge strives to:
• Encourage, develop, and showcase entrepreneurial 

activities from across the entire Georgetown campus;
• Build strong connections between entrepreneurial 

students and alumni;
• Develop an enduring culture that honors 

entrepreneurial thinking; and
• Generate results and create real businesses.



McDonough School of 
Business Highlights 
When you come to Georgetown’s McDonough 
School of Business, you will enjoy:
•	 Internationally	recognized	faculty;
•	 A	liberal	arts	education	that	forms	the	
foundation	for	critical	thinking	and	reasoning;

•	 Jesuit	ideals;
•	 International	exchange	opportunities	with	
nearly	40	institutions	worldwide;	and

•	 Case	competitions	and	leadership	
conferences that challenge you to sharpen 
your competitive edge.

Learn More
Campus Tours and Information Sessions:  
To make your reservation, contact the Office  
of Undergraduate Admissions at 
http://uadmissions.georgetown.edu

Curriculum: To learn more about the curriculum, visit 
http://msb.georgetown.edu

Application: To apply, visit  
http://uadmissions.georgetown.edu

For more information about the Undergraduate 
Program at Georgetown’s McDonough School  
of Business, please contact:
Patricia Louison, Senior Assistant Dean
Georgetown University
McDonough School of Business
120 Rafik B. Hariri Building
37th and O Streets, NW
Washington, D.C. 20057

202-687-3851
MSB-undergrad@georgetown.edu 


